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1. Wlorvras the man late forwrork?

& Hewrs sthack in taffic,

BE. He had a fraffic accidest.

. His carbroke doarn on the road.
2. What does the man like aboat the newr shop?

& The locaton B. The assistards. C. The clothes.
3. What 15 the man doing?

& Plammz anceder.

E. &slang shout anitem

C. Eequesting a delivety servce.
4. Who mught Lily be?

& The wornan's b rsitber. E. The wortan’s boss. . Thewornan's cluld .
5. What does the woman azmwe to do?’
& Change seats. E. Call cffher tup. C. Travel on adifferert day.
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&. Hoar does the vanorman describ e the fiirmbare stove?
& There are goods of a lighqualiy,
E. Ther are zood bargans cnsale.

C. They sell goods online a5 well,
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7. What will the man do first?

A. Surt the Internet. B. Go to the store. C. Compare prices.
Yreg T BMKL, BEE 8. 9 M.
8. When does the conversation take place?

A. In the morning. B. Atnoon. C. In the afternoon.
9. Why doesn’t the man go to the conference room now?

A. He needs to meet the clients.

B. He is working on another task.

C. He has checked the heater before.
rEs 8 BME, BIEE 10 12 &.
10. What are the speakers discussing?

A. The woman’s cousin. B. Their weekend plans. C. A local band.
11. Who is the woman scheduled to meet?

A. A relative. B. A band member. C. A concert organizer.
12. What does the man offer to do?

A. Convince Jane. B. Pay for the tickets.  C. Find out the availability of tickets.
g 9 BMEL BEE 13 £ 16 .
13. What happened to the woman at the beginning?

A. She lost her phone.

B. She couldn’t find the way.

C. She was trapped 1n heavy snow.
14. How did the woman keep warm?

A. By having more clothes on.

B. By using the car heater.

C. By drinking hot tea.
15. Why did the woman turn off the engine?

A. Tt broke down.

B. She stopped to answer a call.

C. The car was running out of gas.
16. What did the emergency services do?

A. They called an ambulance.

B. They led the woman to her home.

C. They helped the woman go to the main road.
UrEE 10 BATRL. EESE 1T 2 20 A
17 What kind of place is Oldsville?

A. An oil field. B. Atourist area.  C. A deserted train station.
BEHE F2 WL 10 W
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18 What can tourists see right beside the track?
A. Desert plants.  B. Trees. C. Animals.
19 What do we know about the bridge?
A. Itisdangerous. B. It is over a deep river. C. It is made of wood.
20 Where can tourists get drinks?
A. From a store. B. From the speaker.  C. From a machine.
FoES WE GBS 504
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2023 Tllustration (3 iH) Competition
Enter the competition most respected and admired in the industry for creativity in illustration, the
Communication Arts illustration Competition. Selected by distinguished professionals, the winning entries will be
distributed worldwide in the Communication Arts illustration Annual and on commarts. com, ensuring important
exposure of the creations. Each winner will receive a professionalized Award of Excellence, made from solid
aluminum , and an award certificate. Communication Art’s Award of Excellence is one of the most desired
awards. If chosen, winning places you in the highest ranks of your profession.
What To Enter With
Any illustration first published or produced from Jan.2022 to Jan. 2023 is qualified. Entries may originate
from any country. Descriptions in English are necessary for the judges to read.
Entries Can Be Submitted In The Following Formats
Digital Images: RGB images in JPG format with a maximum file size of 2 MB.GIF images may be livelier,

but would be turned down, and so would the PNG ones.

Ilustration Competition Categories & Entry Fees

Category Single illustration Series of illustrations
Books (covers, jackets, etc.) $40 $ 80 (limit of 5)
Motion (media for films, videos, etc.) $90 $ 180 (limit of 3)
$ 20 (Image $ 40(Images, limit of 5
Student Work LREge] g )
$ 45 (Video) $ 90 (Video, limit of 3)

For more categories, please download the category PDF.
Late Fees
Entries must be registered no later than Jan. 13,2023, Entries registered after that date will be charged a fee
of § 10 each. No entries can be registered after Jan.27, 2023.
21.What will the winner gain?
A. A personalized award certificate. B. Wide recognition in the industry.

C. Exposure to world-famous works. D.A bonus from Communication Arts.
HERE F3a W H 10T
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22. Which of the following is unfit for the competition?
A. A student work from Argentina.
B. A newly produced motion entry.
C. A PNG image with a file size of 1 MB.
D. A series for covers of three illustrations.
23. How much should be paid for three series of cover illustrations submitted on Jan. 20,20237
A §380. B. $90. C.§110. D.§120.
B

I'm a grandma in my 60s. In the spring of 2020, like the rest of the world, T spent a lot of time staring at a
screen and that was when I first got into the YouTube world. T discovered that onscreen offerings were truly
endless. From one YouTuber I learned how to plant my own vegetable garden. Someone else shared poetry from
Robert Frost, wise sayings from Confucius, and a smattering (— %13 f&) of other philosophical viewpoints, all of
which helped me through some dark days. Down the rabbit hole T went, scrolling for hours and hours, watching
other people living their lives and giving me advice on how to live mine.

As the months rolled by, YouTube turned my attention away from the hard reality of what was going on in
the world. T subscribed to several channels and waited anxiously for new weekly offerings. I watched people
reading poetry or painting by streams or looking out windows into snowy landscapes. T found all this calming.
Such lovely scenery, such beautiful background music, such pretty clothes they were wearing!

At some point though, [ got upset by these artistic and seemingly perfect lives. Who 1s filming them? 1
wondered. Do they rehearse or just act on the spot? Isn’t it cold, stepping through snowbanks in dresses? The
questions kept bothering me while forcing comparisons to my own somewhat more ordinary existence. I wanted
to walk in a flowing dress through hilly green field filled with wildflowers! Instead, I was marching through my
neighborhood’s city streets in mom jeans.

In a moment of insight, I realized that T had a full and happy life, which although it wouldn’t win awards for
perfection onscreen, suited me perfectly. I put my phone away and started paying attention to my own life instead
of watching other people live theirs. T still like checking in once in a while. YouTube can be a rich source of
entertainment and inspiration, but I've limited my exposure. I am content with the knowledge that my addiction to
lite onscreen has been replaced by life itself.

24. What can be learned about the author in the spring of 20207

A. She experienced some hard times. B. She taught others about gardening.

C. She developed an interest in poetry. D. She shared her philosophical views online.
25. What effect did YouTube have on the author according to paragraph 27

A. Tt made her more anxious. B. It improved her taste in art.

C. It taught her to accept reality. D. It brought some comfort to her.
26. How did the artistic lives presented on YouTube make the author feel?

A. Desperate B. Connected C. Envious D. Proud
HERE F 4T H 10T
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27. What has the author decided to do in the end?
A. Seek inspiration from YouTube. B. Stop using her phone in daily life.
C. Focus on her own life instead of others’. D. Continue watching other people’s lives.
C

Sending a thumbs-up ('BAZHFE) can be seen as passive aggressive, according to Gen Z (those born between
1995 and 2009) who say they feel attacked whenever it is used. Whether the chat is informal between friends or at
work, the symbol appears to have a very different, ‘rude’ meaning for the younger generation.

A 24-year-old on Reddit summed up the Gen Z argument, saying it is best ‘never used in any situation’ as it
is “hurtful’. “No one of my age in the office does it, but the Gen X (those born between 1966 and 1980) people
always do it. Take me a bit to adjust and get it out of my head that it means they're mad at me,” he added. Other
young people agreed it 1s bad form, especially at work where it can make the team appear unfriendly and not
gasygoing.

“My last workplace had a WhatsApp chat for our team to send information to each other on, and most of the
people on there just replied with a thumbs up. I don't know why but it seemed a little bit hostile to me,” one
woman said. One Reddit user also said the thumbs up actually means that “T"ve read your message and have
nothing to add and T hope and pray ... all the people in this group chat have nothing to say on it too.”

Older workers appear confused by the reaction, saying they use the thumbs up in work-related chats to show
“T agree” or “I understood and will follow.”

Part of the issue 1s that voung people tend to use the thumbs-up in jokes. Barry Kennedy, 24, he said he only
used it to communicate with older people like his parents or older colleagues. A survey of 2,000 people conducted
by Perspectus Global showed that a majority of people between the ages of 16 and 29 believe that you are
“officially old” if you use thumbs-up or heart emoji.

28 Which of the following point is not the Gen Z’s understanding of the emoji thumbs-up?

A. Being rude. B. Being agreeable.

C. Being hurtful. D. Being unfriendly.

29. What does the underlined word “hostile” mean in paragraph 37?

A. Unfriendly and aggressive. B. Tough and difficult.

C. Unwanted and unacceptable. D. Novel and uncommon
30. Why can’t older workers understand the young’s reaction to the thumbs-up emoj1?

A. Because of their poor communication skill.

B. Because of their being old with worse memory.

C. Because of their less communicating with the young.

D. Because of their different understanding of the emoji.

31. Which is the most suitable title for the text?
A. The Thumbs-up Emoji: Rejected by the younger generation.

B. The Thumbs-up Emoji: Highly Welcomed by ‘Old People’.
HEERE F S5 W H 10T
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C. The Thumbs-up Emoji: A Sign of Generation Gap.
D. The Thumbs-up Emoji: A Sign of Being Aggressive.
D

Portia Kapraun has always seen unwelcome ads on Twitter, usually from major brands pitching (35 73 $#E4H)
her expensive jewelry or vehicles that she, as a librarian in Indiana, could not atford. Ms. Kapraun was not
interested. But she soon saw the ads again. And again. And again. “These feel like low-end ads,” she said. In a
shaky advertising market in an uncertain economy, ads that few people want to see suddenly seem to be
everywhere.

Advancements in digital advertising technology were meant to improve users’ experience. People interested
in shoes are intended to get ads for sneakers and boots, not repeated pitches promoting gold investments. And the
technology is supposed to remove misleading or dangerous pitches. But lately, on several platforms, the opposite
seems to be happening for a variety of reasons, including a slowdown in the overall digital ad market. As
numerous deep-pocketed marketers have pulled back, and the softer market has led several digital platforms to
lower their ad pricing, opportunities have opened up for less demanding advertisers.

Advertising experts agree that poor-quality ads appear to be increasing greatly. They point to a variety of
potential causes: internal troubles at technology companies, weak content moderation ( ¥ #% ), and high-level
advertisers seeking other choices. Then, there’s the economy: A recent survey of 43 multinational companies
representing more than $44 billion in advertising spending found that nearly 30 percent planned to cut back on
their marketing spending last year.

Other factors are also contributing to lower advertising quality. Social media advertising, once only practiced
by specialists, 1s now easily available to anyone. Many of them are avoiding targeted ads—placements intended to
reach specific audiences, usually at a higher cost—in favor of a cheaper spray-and-pray (J f8™ #A7) approach
online, hoping to catch the attention of gullible (% 5 5w A1) or bored shoppers. Major social media platforms are
now like “a mall that used to be good”, Corey Richardson, vice president at a multicultural ad company, says.
“But now there’s no longer a mall there—it’s just a calendar store and a place sling beepers (f¢FEH). ~
32. What message does the author want to deliver in Portia Kapraun’s story?

A. Repeated ads have a strong power of persuasion.

B. Social media users often encounter unwanted ads.

C. Major brands usually prefer social media advertising.

D. An uncertain economy leads to lower levels of consumption.

33. What can be inferred about the “less demanding advertisers” mentioned in Paragraph 27

A. They are forced to exit the digital ad market.

B. They have benefited from advertising experts.

C. They can now advertise at a more affordable price.

D. They work hard to improve their users’ experience.
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34. What 1s Corey Richardson’s attitude to major social media platforms?

A. Favorable. B. Hopetul C. Unclear. D. Negative.
35. Which of the following is main idea of the text?

A. Where is social media advertising heading

B. What is shaking up the online advertising market

C. Why are you seeing so many bad digital ads now

D. How are targeted ads impacting your purchase decisions

BT GhbhE: BAE2.5 5, WS 12540
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Timothy Harrison had planned to attend his high school graduation. He'd even told his manager who runs a
Wattle House (a kind of cake shop) that he would take time off. But when the day began, Harrison found himself
unable to go there. 36 Because his family members were working, no one could drive him there.
Much to the surprise of his manager Cedric Hampton, Harrison showed up at the Watfle House.

37 First, he didn't have a way to get to the graduation. Besides, he'd missed out on picking up
his cap and gown.

Once Hampton heard the details, he immediately organized his Waffle House workers for action. "I could see
in his eves that he really wanted to go, and I was going to get him there no matter what," Hampton said.
« 38 »

Within twenty minutes, Harrison was carried to school to bring back his cap and gown and then back at the
Watfle House. To his surprise, he also received a new suit of clothes for his high school graduation. 39
Meanwhile, a couple of generous shoppers contributed as well to help him celebrate this day.

Harrison was now properly dressed. 40 It was a close call, but thanks to Hampton, the
soon-to-be graduate just made it. “When I sat down in that hall, it was the best time of my life.” Harrison said.
“This is an experience I will value forever. I felt very thankful to my manager and those people who helped me.
I'm going to tell my kids about this.”

A. Harrison did not know what to do next.

B. He should have told me his plan earlier.

C. No kid should miss their high school graduation.

D. Harrison was thankful to his parents for their efforts.

E. It was picked up and paid for by his coworkers.

F. The next problem was how to get him to the hall on time.

G. The hall in which the event was being held was too far away.
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Sixteen years ago, while we were driving on vacation, my wife decided to pass the time by singing “The

Christmas Song”. She sang it over and over again. Somehow, I decided to 41 with her.

When she got to the 42 “Jack Frost nipping (#2) at your nose,” I said, in my most horrified voice,

“Why are you 43 that song?” As she looked confused, I proceeded to 44 her that Jack Frost was

the name of a violent patient who 45 an asylum (ﬁ%%‘? bl Iﬁ) on Christmas in the 1920s and went around

devouring (1) faces, 46 noses, which he had acquired a 47 for.

Shocked and terrified, she 48 it completely.

Fast forward to this year. It’s snowing outside and I was in a good mood. [ started singing “The Christmas
me that Jack Frost, the serial 50 biter, had forever 51

Song” and my wife then 49 that song

for her.

I laughed and 52 that [ was teasing that day and that [ honestly didn’t think she believed me. She got

quite 53 since for all these years she had cheerfully shared this dark and shocking story with anyone who
would listen and it turned out a 54 .
As for me, though I am now the King of Lies who is never to be 55 again, it has become the most

cheerful holiday story in our family ever.

41. A agree B. mess C. pass D. drive
42. A line B. song C. story D. sentence
43. A hearing B. voicing C. singing D. playing
44. A blame B. inform C. award D. teach
45. A made fun of B. took charge of C. broke out of D. got ahead of
46. A rarely B. frequently C. nearly D. particularly
47. A taste B. flavor C. standard D. skill
48. A. approved B. bought C. denied D. liked
49. A. wrote B. sold C. reminded D. spared
50. A. nose B. patient C. asylum D. arm
51. A completed B. ruined C. broken D. restored
52. A argued B. confirmed C. admitted D. announced
53. A joyful B. grateful C. awkward D. mad
54. A lie B. comedy C. drama D. show
55. A teased B. trusted C. heard D. loved
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Escape from the British Museum

A video series named Escape from the British Museum 56 (release) on Wednesday with its
trailer( Tl d ) 57 (spark) a lot of discussion in China's social media.
58 (direct) by two Chinese vloggers, the three episode series tells the story of 59 a
Chinese cultural relic escapes from the British Museum and finds 60 (it) way back to China.
In the video series, a female vlogger plays the role of an ancient Chinese jade teapot 61 her

male partner is a journalist who helps the artifact return to China. They went to the UK in June and spent three
months 62 (shoot) the video. They said the story 1s based on historic facts and aims to draw attention to the
Chinese cultural relics held abroad.

Currently, the museum has a total of 23000 Chinese relics, while about 2,000 Chinese relics are 63
long-term display. The Chinese objects, 64 (stretch) from the Neolithic age to the present, include
paintings, prints, jade and ceramics.

"Eventually, there will be a day 65 the items come home in a dignified way," a user commented

on Weibo. The series release has come as the British Museum faces intense pressure over the thefis.
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Getting to Know the Intangible Cultural Heritage Around Us
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I was moving as fast as I could, stepping cautiously from rock to rock along the uneven jetty (#£4F) . Far
ahead, I could see the back of my brother’s sandy hair and the bright orange of his shorts.

“Too slow, sister!” I heard Sam yell as he hopped with ease.

“T’ll show him,” T thought, and attempted a double jump. What a mistake! My left foot came down hard
between the edges of two gray rocks, scraping my ankle. “Ouch!” T yelled. I tried to wiggle (#7h) my foot out,
but my shoe was stuck. I bent closer to the rock and that” s when I saw it: a shiny, square shaped stone the color of
water, attached to a glittery gold chain. Tt was just lying there on the wet sand, and a few seconds later it was in
my pocket.

Sam squinted (B EHREE F din the sun. Could he tell [ was hiding the most perfect discovery of the summer?
I kept turning the treasure around in my pocket, pushing each corner of the square stone into my finger. I was
dizzy, but T didn’t want Sam to notice. He liked to tell everybody my business.

“Ryan saved the mini cola bottle from the carnival! It happened to be perfect for sand art!”

“Ryan wasted her allowance on salt and pepper shakers from the yard sale!” They were antique little pig
and cost only 50 cents.

My family calls me their “little collector”. Some mean kids at school call me “trash girl”.

Sam and I walked along the main street, the small buildings giving us a break from the sun. Through the
window of the candy shop, I could see tubes of colorful jelly beans. A sign on the window’s glass read LOST:
Gold and blue necklace. Very special. If found, call Chrissy at 555-9924.

Chrissy had drawn a crayon version of the necklace at the bottom of the poster. The necklace looked
different from the one I clutched in my pocket, I decided. Rounder, bluer. The poster appeared old and weathered.
It must have been put up months ago. We continued to walk, and I noticed four more posters. Someone must have
returned that necklace by now, I thought.

1R S5 3R IE A 150 KA,

2EESH A AW, BRI LEC ARSI,

Paragraph 1: Once home, I placed the necklace in my special spot for special things, lost in thought.

Paragraph 2: Fifteen minutes later, I was sitting across from Chrissy in the candy shop.
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